III MixxHapoaHa HayKOBO-TIPaKTUYHA KOH(DEPEHITIsI
€BPOIIEMCHKI BUMIPU CTAJIOT'O PO3BUTKY

B




BruivB MOJITUKA CTAJI0OTO PO3BUTKY
M1IIPUEMCTB TOCTUHHOCTI Ha PO30y/10BY
O13HEC CTOCYHKIB Ha MPUKJIaAl (PpaHIly3bKOIO
rOTEILHOTO OpeHaY

MapiaHHa MapuwarneHko, ac.,acrl.




CTEMKXOAAEPH IIPOIPAM CTAAOTO PO3BHUTKY IIATIPHUEMCTB

TOCTUHHOCTI

lusectopu Tlinepn Xinron Focri ta Knienrn

Ysenn komanau
Creiikxo/1epH KoMmanii
Xinron
[MocTavanbHukn /\ 3akoHogasui

InycTpis Typusmy ['pomanceki oprauizanii

Bnacunkn

Cxewma |. Creiikxonaepn komnanii XiaTon




What are ,
the links ? NocnigxeHHs
b between " Planet 21 Research
M business and
RCSR

performance
for AccorHotels’s
strategic and key *
B2B accounts




HocniaXeHHNA
Planet 21 Research

OnuTyBanbHUK MICTUB TaKi TeMaTU4Hi GFTOKM NUTaHb:
1. 3aranbHa iHpopmauis;

2. npobnemwu Bi3HeC KrieHTa 3 To4KkM 3opy ynpaeniHHA KCB;

3. BaxnumeicTb Ans 6isHec knieHTa npiopuTteTiB KCB nporpamu
KOMMaHil;

3B'30K Mixk KCB nporpamoto Komnaii Ta 1l piyiHUM o6opoTom.




NOT IMPORTANT
@ 1ODERATELY IMPORTANT Nber  SPLIT BY NUMBER OF COMPANIES

@ vrorTanT €  SPLIT BY COMPANIES TURNOVER

@ ==y imPoRTANT

NMutaHHsA Woao
piBHA

3a0BOJIEHOCTI
Oi3HecC KNieHTIB
wopno KCB

nporpamm
CQD KoMMnaHii Accor

ITS SOCIAL ITS ENVIRONMENTAL ITS SOCIAL ITS SAFETY

PERFORMANCE PERFORMANCE PERFORMANCE PERFORMANCE
Competency of its Reduction of energy Respect of the local Safety of its employee,
employees, equal consumption, populations, prevention of work

opportunity etc water consumption, human rights accidents etc

water pollution, business ethics,
waste quantity, etc fight against sexual
tourism, etc




. This criteria is part of the ranking methodology of the client

This criteria is not part of the ranking methodology of the client
but bad CSR performance can eliminate the offer

This criteria is not part of the ranking methodology of the client
but can be used to differentiate the best competitors

This criteria holds a lower position in the ranking methodology ,
in split decisions, this criteria may be considered as decisive factor

Nber  SPL/T BY NUMBER OF COMPANIES
€ SPLIT BY COMPANIES TURNOVER

3. HYacTka
KnieHTiB B2B,
AKi
po3rnagarTb
KCB sik
[OoOaTKOBUU
KpUTepin




vesnaSleto@gmail.com
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